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Abstract

The studies of corporate social responsibility (CSR) have received much
attention from various academic disciplines. However, those studies mainly focus on a
matter of promoting the image of the organization rather than theoretical concepts.
Thus, there lack sufficient knowledge on the CSR concepts, the clarified definition, and
the indicators for broad application in researches. This article aimed to examine the
CSR initiation and development of CSR theoretical concepts in various academic
disciplines. Preliminary findings indicated that the CSR concept is related to at least
five disciplines, including Sociology, Political Science, Law, Economics, and the
Science of Ethics.
Keywords: corporate social responsibility, shareholder value theory, corporate social

performance, stakeholder theory, corporate citizenship theory
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3) Yls]ﬁﬁwz'ﬁﬁ’a%vlﬁkaﬂ (Stakeholder Theory)
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4) ﬂqwﬁmﬁnsqsﬁﬂugmzwaLa‘iaa (Corporate Citizenship Theory)
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